
Policy and Objectives of Anti-Bribery of SolarSpace Technology Co.,Ltd

Corporate anti-bribery slogan: Integrity & Compliance, Openness & Transparency, Full

Employee Engagement, Zero Tolerance

Explanation of the Policy

1. The Company shall observe high-standard codes of business conduct and operate with integrity.

The Company implements zero tolerance for bribery and corruption, and prohibits all forms of

commercial bribery and unfair competition.

2. The Company disciplines itself with stringent criteria to develop and implement a robust

anti-bribery management system. Together with business partners, the Company builds a fair, transparent,

incorruptible and sustainable business environment.

3. All employees shall abide by national laws and regulations, internal management rules and the

Company’s anti-bribery management specifications, standardize personal behaviors, and participate

actively in various anti-bribery initiatives arranged by the Company.

4. The Company encourages good-faith reporting of potential or suspected bribery behaviors.

Whistleblowers will be fully protected and free from retaliation in any form.

5. The dedicated anti-bribery department is granted independent authority to oversee the execution of

the Company’s anti-bribery management system.

6. The Company will conduct comprehensive investigations and impose severe disciplinary penalties

on any acts in breach of this anti-bribery policy and supporting institutional documents.

General Anti-Bribery Objectives of the Company

1. Develop and sustain a corporate culture featuring zero tolerance against bribery: Ensure all

employees, cooperative partners and third-party suppliers understand and comply with anti-bribery

policies, and construct a solid ethical barrier.

2. Prevent, detect and resolve bribery incidents effectively: Rely on perfected internal control

systems to discover and rectify all types of bribery activities in a timely fashion, so as to secure corporate

assets against losses and violations.

3. Improve corporate image and credibility: Conduct businesses in an open and transparent way to

consolidate trust from the public, customers, investors and partners, and elevate the corporate social



responsibility performance as well as brand reputation.


